
Why You Should NOT Order Japanese Document Translation From a Company with 

No Proven Records

Brochures, manuals, product catalogs, and websites.... Obviously, these are extremely important 
tools for communicating the company’s philosophy and product information. Many Japanese 
companies, however, create their English-language tools by simply pasting a translated text into a 
format optimized for the Japanese language with no reconfi guration to ensure that the words are 
expressed in proper English. This often leads to an English-language end product with a number 
of fl aws evidenced by simple English text pasting, without consideration of layout adjustment. 
This falls well short of qualifying as a presentable English medium to discerning native readers. 
Accordingly, attracting the attention of overseas customers requires a systematic approach for 
English document production that is totally diff erent from that for Japanese.

Even top-tier Japanese businesses, such as companies listed on the stock exchange and global-
based multinationals, usually seem unaware of this fact. Indeed, many are likely to translate 
their Japanese websites into English versions full of rudimentary mistakes, in terms of grammar, 
wording, punctuation, and symbols. Regardless of the language, it shows inattention to detail 
and carelessness that there are obvious mistakes in the wording and expressions of the websites 
and brochures that are central to the company’s advertising strategy.

Those expressional mistakes are made worse by compounding layout-related errors. Website 
production is not excepted, either. This is due to operators with no English literacy who 
nevertheless paste simple, translated English text onto a website page. The inevitable result is 
that the page is displayed with an amateurish appearance, with obvious errors, such as two 
consecutive words with no space inserted; and text arranged in an incorrect order, which hardly 
makes sense. Worse still, it often goes unchecked and published as such. To prevent this 
embarrassing display, a professional proofreading must be conducted each time a page is 
completed and prior to the website launch.

If you are not a native English reader, imagine a website created in your language. What 
impression would you form of the owner of a website that has many spelling and grammatical 
errors and an awkward-looking layout, but still on display in public view unchanged? The 
same principle applies to English websites, of course. Nevertheless, as for Japanese companies 
preparing their English-version websites, their supervision and proofreading are surprisingly 
shoddy, in clear contrast to the end product when creating Japanese one in their native 
language. Such shoddiness would work against the company rather than appeal to customers 
in overseas markets. If we cannot use English correctly and comprehensively, we are not 
supposed to task ourselves with managing English-language media. When it comes to various 
sorts of documents, without mastering the rules governing English document production, we 
should not produce nor handle any English-language documents.

Please see the following pages for examples and explanations of common mistakes in preparing 
English documents.



Examples of common mistakes









In Closing

To create a professional English document, as described, we need to conduct a meticulous 
review to fi nd out what should be corrected, based on a conversant knowledge of English 
document production. Even when the customer provides us with translated English text, we 
can usually fi nd mistakes to be corrected in the text itself, as exemplifi ed by the abovementioned 
examples. In that case, we report it to the customer, and make necessary corrections after 
obtaining approval for doing so. We have received high praise from our customers for these 
attentive eff orts to improve the quality of our English document production.

There are many rules for English document production and points of focus to seek sentence 
improvement that only skilled professionals could master and practice. We at ILC Limited are 
seasoned professionals, with translation and DTP teams who have an intimate knowledge of 
English document production. Both of these teams perform double-faceted proofreading, 
from the diff erent perspectives of text and layout improvements. This achieves the best 
eff ective collaboration of “Translation x DTP.” We can therefore provide the customer with a 
correct and beautiful English document.

If you are projecting the English translation of your Japanese tools, such as product catalogs, 
brochures, manuals, websites, and so on, please feel free to contact us. We are always standing 
by to assist.


